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ASIA LEADS THE WAY IN MOBILE TRENDS
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https://docs.google.com/presentation/d/1oClykBiq2EnSeeeH3ygroMq2nnyArRhrxB-U2lv5Mk0/edit
https://docs.google.com/presentation/d/1oClykBiq2EnSeeeH3ygroMq2nnyArRhrxB-U2lv5Mk0/edit

MALAYSIA IS A MOBILE-FIRST NATION
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https://www.statista.com/statistics/494598/smartphone-users-in-singapore/
http://www.channelnewsasia.com/news/singapore/4g-networks-to-cover-95-of-outdoor-areas-from-july-ida/2834988.html
http://www.straitstimes.com/singapore/12hr-42min-connected-for-hours 
http://www.straitstimes.com/singapore/12hr-42min-connected-for-hours 

BE QUICK: TODAY'S CONSUMERS WILL NOT WAIT

19 seconds

The average time
0
it takes to load a mobile 53 /0

page of mobile site visitors

leave a page that
takes longer than
3 seconds to load

- TS
Source: AkaW of the Internet - Co l seDoubleclick Mo ~.tm®


https://www.thinkwithgoogle.com/nordics/research-study/the-need-for-mobile-speed-how-mobile-latency-impacts-publisher-revenue/
https://www.thinkwithgoogle.com/nordics/research-study/the-need-for-mobile-speed-how-mobile-latency-impacts-publisher-revenue/
https://www.thinkwithgoogle.com/nordics/research-study/the-need-for-mobile-speed-how-mobile-latency-impacts-publisher-revenue/

Carlist

MALAYSIA’S NO.1 CAR SITE
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Jump in mobile
traffic to site
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Increase in
mobile leads







Four things every SMB needs to do

00

Get online Create relevant Create a great Measure
content mobile experience Everything

Googler



Tip #1: Get Online




Every business is
an online business

Customers are
already online

Customers prefer
online services

A web presence
is crucial




Google My Business

Get listed on Google my Business

e 1 signup

3 different properties

e Measure results real time

Completely free!

Contact information Review summary # Write areview
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Q 958, Taiwan, & RISRA A TR L1978
+886 911212123 - taltunghouse pixnet et

Communities

Google



Tip #2: Create relevant content




Google Trends

Interest over time - [] Newsheadines  ocact 7

You can find out: W

e What is popular?

Jul 2013 Jan 2014 Jul 2014 Jan 2015 Jul 2015

e How big is the demand?

Regional interest -

e Where are searches coming from?

Region | Town/City

Taiwan 100  n—

Singapore 79 o—
Czech Republic 68  mm—
Canada 55 mmmm
Hong Kong 40 mm
China 35 mm
United States 30 mm

» View change over time <> LT

Googler



Tip #3: Create a great mobile experience




Sites must be mobile-friendly

Hard-to-navigate sites cause customers
to leave

m.smartbuyglasses.com

Ru n a Sim ple test on you r smartphone BRIGHTEN UP YOUR SUMMER WITH POLARIZED LENSES >
— E SmartBuyGlasses v

Q Search brands, styles, ..

0 Is the site easy to use?

FREE SHIPPING - 100-DAY RETURNS

: Do you have to pinch and zoom? - 100/0 OFF

Is the buy button easy to find?

USE THE CODE: SALE10

SHOP NOW >

Googler



HOW GOOGLE HELPS SMEs TO GO MOBILE (testmysite.thinkwithgoogle.com)

think with Google"

Test how mobile-frienc

Find out how well your site works across mobile and de

TEST NOW
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Tip #4: Measure everything




Put the right metrics at the heart of your strategy

1l Google Analytics

For your site or app:
e Discover the most popular areas

e Learn where you lose customers

e Understand your market reach
globally

For online marketing campaigns:

e Learn how much online ads
contribute to sales, revenues,
signups, and traffic

Googler
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Tip #5: Invest in training




Google Ignite

Upskill and help students become more competitive by offering free training to help your students become the

next great digital marketers.

Free Google AdWords Internship
Digital Marketing Certificate Opportunities
Training

Google



Google Ignite gets the right students the right opportunities.

i . i
' Students who are ready for internships from Dec 2017 till March 2018

Search Fundamentals C ] AdWords Advanced Search I AdWords Advanced Display

Students in Business / Marketing/Communications courses

v
Google Ignite
CERTIFIED
*
Increased competence Internship opportunities Digital Ta;retlnghte_xfgerlence
Certification proves expertise in exclusive openings at top ) 'ghly sought-atter
Google platforms as used by top companies for certified practical experience with

Googlﬁompa”ies today students Google-affiliated companies



Google Ignite 2016 Highlights

Massive results Great collaboration Career Fair

5 000+ Academic integration with
Si,nU s 4 out of 6 unis
g p IMKOKWING
YRS X
1,000+ E f
Certified Students W‘MMM“ A INT S e
. . . e 43 employers + 404 students at
260 internship openings .

; ; 260 s from 48 companies ° t9hOe1 Cezrr(?;;ggllzcations online
mtethhlp Opportumtles for @ nesne (PPN ﬂ— e 1500 resumes at the Career Fair

the entire program Qg e
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