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MITI in the News
MITI Sees a Challenging Trade Year Rhead

KUALA LUMPUR: The trade sector may face challenging
prospects this year, according to Minister of International
Trade and Industry, Dato> Sri Mustapa Mohamed.
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Mustapa said a team of experts from the ministry was
currently working on the trade forecast figures for this year.

“The team is looking at the impact on current oil prices, economy,
balance of payments, fiscal deficitas well as the Goods and Services
Tax. The figures would be announced in several weeks’ time.

“2015 is a challenging year but I don’t want “The trade surplus of RMI11.13 billion
to pre-empt as more detailed analyses needed registered during the month was the highest
to be done,” he told reporters this after value since November 2011,” he said.
launching the Malaysian Association of Asean

Young Entrepreneurs (MAAYE) here today. On MAAYE, Mustapa said, it would connect
young Malaysian entrepreneurs and their
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He said the ministry would revisit its forecast
figures on foreign direct investments and export
value for electrical and electronic products
in view of the current ringgit’s performance.

“The ringgit has pluses and minuses in terms of
impact. We willdomore detailed calculation,” he said.

Mustapa said Malaysia’s exports in November
2014 rose by 2.1 per cent to RM63.73 billion, the
highest ever recorded for the month of November.

Asean counterparts more effectively through
official channels and to promote business skills.

“Such connectivity will contribute significantly
to the strengthening of our small and medium
enterprises sector, the primary economic driver
for the Asean Economic Community,” he said.

“The ministry and its agencies are
committed to assist the MAAYE to
promote Malaysia as the one-stop centre
for budding young entrepreneurs,” he said.

Source: Bernama, Thursday 8 January 2015
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Source: Malaysia Department of Statistics
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Implementation of ASEAN Economic Community for Period January 2008 - October 2012

74.5% of targets achieved

Strategic Schedule

74.6%

Single Market and
Production Base

# Liberalization and
facilitation of free flow of:
- goods
- services
-capital
-investment
- skilled labour

# Development of 12
priority
integration sectors

# Strenghtening food
security and cooperation
under agriculture sectors

77.3%

Competitive Economic
Region
Laying the foundation for:
- composition policy
- consumer protection
- intellectual property
rights

Infastructure Development

Promotion of energy and
mineral cooperation

Development of bilateral
agreement on taxation

61.1%

Equitable Economic
Development

# Development and
enhancement of SMEs
institution and cooperation

# Implementation initiative
for ASEAN integration

75.0%

Integration into the Global
Economy

# Entry into force of Free
Trade Agreements

Key to ASEAN EcHomic Community

- Political will;
- Coordination and reso

mobilisation;

- Implementation arrangements;
- Capacity building and institutional strenghening and;

- Public and private sector

nsultatations.

m Single Market and Production Base Scorecard J
Phase | (2008-2009) Phase I1 (2010-2011) Phase lll (2012) Total Measures
Key areas Fully Not Fully Fully Not Fully Fully Not Fully Fully Not Fully
Implemented  Implemented Implemented  Implemented Implemented  Implemented Implemented  Implemented
Free Flow of Goods 9 0 25 22 5 5 39 27
Free Flow of Services 10 3 19 1 29 14
Free Flow of Investment 6 0 7 6 1 0 14 6
Free Flow of Capital 1 0 5 0 6 0
Free Flow of Skilled Labor 1 0 1 0
Priority Integration Sectors 28 0 1 0 1 0 40 0
Eg:)éis,tfygriculture and 8 0 8 3 2 0 18 3
Total Number of Measures 62 3 66 42 19 5 147 50
Implementation Rate* 95.4% 61.1% 79.2% 74.6%

* Phase Il only reflect the measures targeted for period 1 January up to 31 October 2012
** Implementation rate is calculated as the ratio of measures that are fully implemented to total number of measures targeted
(-) Indicates no measures targeted for this phase

Source: ASEAN Secretariat
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m Competitive Economic Region Scorecard |

Phase | (2008-2009) Phase Il (2010-2011) Phase Ill (2012) Total Measures
Key areas Fully Not Fully Fully Not Fully Fully Not Fully Fully Not Fully
Implemented  Implemented Implemented  Implemented Implemented  Implemented Implemented  Implemented
Competition Policy 2 0 2 0 - - 4 0
Consumer Protection 2 0 9 0 1 0 12 0
Intellectual Property Rights - - 4 1 2 0 6 1
Transport 15 10 7 7 6 1 28 18
Energy - - 2 1 1 0 3 1
Mineral 1 0 7 0 - 8 0
ICT 2 0 4 0 1 0 7 0
Taxation - - 0 1 - 0 1
E-commerce - - 1 0 - 1 0
Total Number of Measures 22 10 36 10 11 1 69 21
Implementation Rate* 68.8% 78.3% 91.7% 86.3%
Equitable Economic Development Scorecard J
Phase | (2008-2009) Phase Il (2010-2011) Phase Il (2012) Total Measures
Key areas Fully Not Fully Fully Not Fully Fully Not Fully Fully Not Fully
Implemented  Implemented Implemented  Implemented Implemented  Implemented Implemented  Implemented
SME Development 1 0 5 2 1 4 7 6
intration (AY) 2 0 2 0 0 1 4 1
Total Number of Measures 3 0 7 2 1 5 1" 7
Implementation Rate* 68.8% 78.3% 91.7% 86.3%
m- Integration into the Global Economy Scorecard
Phase | (2008-2009) Phase Il (2010-2011) Phase Il (2012) Total Measures
Key areas Fully Not Fully Fully Not Fully Fully Not Fully Fully Not Fully
Implemented  Implemented Implemented  Implemented Implemented  Implemented Implemented  Implemented
External Economic Relations 5 0 7 2 0 2 12 4
Total Number of Measures 5 0 7 2 0 2 12 4
Implementation Rate* 68.8% 78.3% 91.7% 86.3%
GDP Growth . .
2.0% (US$60.1 bil.) Ethnic CompOSItlon
GDP Per Capita = " Luxembourger 63.1%
US$110,697 Portuguese 13.1%
Inflation Rate French 4.5%
1.7% ltalian 4.3%
Population Others 14.8%
534,000
Malaysia Trade with Luxembourg (2013) Luxembourg Trade Performance
Exports to Luxembourg :US$73.2 mil. Exports to the world : US$18.5 bil.
Imports from Luxembourg  : US$139.0 mil. Imports from the world  : US$26.7 bil.
Major export products: Major export products:
i) Crude natural rubber i) Electrical apparatus for line telephony
i) Machinery, appliances & parts ii) lron or non-alloy
iii) Electrical and Electronic Products iii) Medical appliances
Major import products: Major import products:
i) Manufactures of Metal i) Petroleum oils
ii) Tin ii) Motor cars and other motor vehicles
iif) Iron & Steel Products iii) Electrical apparatus for line telephony

Source : World Trade Atlas (WTA), Worldbank, CIA World Factbook and Malaysia Department of Statistics
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Do you know?
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Ex¢onMobil gy M %
wm RoyallDutchiShell ’Q/
GA EnglandfeINetheriands England
Sales: US$496,255 billion Sales: US$484,489 billion Sales: US$386,463 billion
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Saudi Aramco

> [lopet

NationallPetroleum]||®¥SaudiVATamco)
Chinal
Sales: US$352,338 billion

Sinopec
Chinal

Sales: US$375,214 billion ales: US$311,000 billion

Chevron = o
- ConocoPhillips sy
Conocobhillips RTotallSAy

Sales: US$245,621 billion | ales: US$237,272 billion Sales: US$231,580 billion

C@GAZPROM

Sales: US$157,830 billion

‘ PETRONAS A\
pt y " PERTAMINA

L APertaming
ndemesi

Sales: US$70,924 billion

Petronas

Sales: US$79,690 billion

Source: Wikipidea
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16 Nov 2014 23 Nov 2014 30 Nov 2014 7 Dec 2014 14 Dec 2014 21 Dec 2014 28 Dec 2014 4 Jan 2015

AANZFTA 926 966 915 919 602 879 746 766
AIFTA 591 503 513 601 458 589 416 441
AJCEP 235 206 138 285 191 188 173 134
ATIGA 4,718 4,899 4,138 4,749 3,925 4,731 3,336 4,021
ACFTA 1,479 1,514 1,477 1,664 1,405 1,638 1,336 1,167
AKFTA 781 930 640 741 750 840 633 597
MICECA 329 316 258 274 251 305 223 314
MNZFTA 23 0 9 6 12 11 4 9
MCFTA 82 80 59 89 65 79 42 48
MAFTA 424 489 409 336 328 379 322 341
MJEPA 906 926 790 967 773 713 702 741
MPCEPA 173 106 157 143 151 113 122 124
GSP 160 100 158 122 o8 162 136 94

Notes: The preference giving countries under the GSP scheme are Japan, Switzerland, the Russian Federation, Norway, Cambodia and Kazakhstan.
Ao AANZFTA: ASEAN-Australia-New Zealand Free Trade Agreement C MPCEPA: Malaysia—Pakistan.CIoser Economic Partnership
EIaRiaR (mplemented since 1 January 2010) Agreement (Implemented since 1 January 2008)

ATIGA: ASEAN Trade in Goods Agreement
(Implemented since 1 May 2010)

MIJEPA: Malaysia-Japan Economic Partnership
Agreement (Implemented since 13 July 2006)

I MICECA: Malaysia-India Comprehensive Economic
Cooperation Agreement (Implemented since 1 July 2011)

AJCEP: ASEAN-Japan Comprehensive Economic Partnership
(Implemented since 1 February 2009)

ACFTA: ASEAN-China Free Trade Agreement

(Implemented since 1 July 2003)

MNZFTA: Malaysia-New Zealand Free Trade Agreement
(Implemented since 1 August 2010)

AKFTA: ASEAN-Korea Free Trade Agreement
(Implemented since 1 July 2006)
AIFTA: ASEAN-India Free Trade Agreement

MCFTA: Malaysia-Chile Free Trade Agreement
(Implemented since 25 February 2012)
S g MAFTA: Malaysia-Australia Free Trade Agreement

(Implemented since 1 January 2010) * i (Implemented since 1 January 2013)
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MCFTA | 1171 | 9.44 984 | 3771 | 743 | 1455 | 935 | 1410 ——GSP 08 | 1 19 1 16 19 7 1
e MAFTA 32.38 78.68 58.87 29.20 24.05 33.37 24.97 47.84
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@‘ Source: Ministry of International Trade and Industry, Malaysia
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US$1=RM3.92
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Russian
Ruble

29.6%

5.6%

Japanese
Yen

2.9% British
S.Korean Swiss Pound Indonesian Singapore Chinese
- Euro Won Franc Sterling Rupiah Dollar Thai Baht Yuan US Dollar
on HIINEEE DENNEE S

Australian

Dollar -1.3% -1.6% 2.1% 2.4% 3.1%

° -3.9%
-6.5%
-8.9% -9.5%

Source : Bank Negara Malaysia
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Source : http://econ.worldbank.org

Scrap Iron

Crude
Commodity Petroleum Palm Qil HMS
(per bbl) (per MT) (per MT)
9 Jan 2015 320.0 (high)
(US$) 48.4 696.1 301.8 1,453.0 2,117.5 53.5 300.0 (low)
% change* 1041 Joa 24 Jaa J 74 T33 430
. . . : . . J 63
2014 54.6 - 107.6 823.3 352.3 1,718.3 2,615.8 59.8 370.0
2013 88.1 - 108.6 805.5 361.6 2,390.8 1,933.1 485.6

Notes: All figures have been rounded to the nearest decimal point

* Refer to % change from the previous week’s price
i Average price in the year except otherwise indicated
Source : Ministry of International Trade and Industry Malaysia, Malaysian Palm Oil Board, Malaysian Rubber Board, Malaysian Cocoa Board,
Malaysian Iron and Steel Industry Federation, Bloomberg and Czarnikow Group

Highest
(US$ per bbl)

Crude Petroleum
(9 January 2015)
US$48.4 per bbl

Highest
(US$ per MT)

Crude Palm Oil

(9 January 2015)
US$696.1 per MT
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Lowest
(US$ per bbl)

Lowest
(US$ per MT)
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Source :  Ministry of International Trade and Industry Malaysia, Malaysian Palm Oil Board, Malaysian Rubber Board, Malaysian Cocoa Board,
Malaysian Iron and Steel Industry Federation, Bloomberg and Czarnikow Group.
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NELSON’S Franchise (M) Sdn Bhd /%lson S

Y N NICE

Naruw
Nelson’s Franchise (M) Sdn Bhd
Aé - Famous-Quality -H Ealfhlj,r It’s not hard to spot a Nelson’s booth with
S . its green and yellow signboard in Malaysia.

Nelson’s booths have a ubiquitous presence in
most shopping complexes in Malaysia. With
its trademark Corn in Cup unique concept —
Nelson’s has indeed struck the pot of gold in

Famous-Quality -Healthy

Proven brand name with slrong
IR recons the business world when it all started in the
1980s. Having succeeded in the Corn in Cup
concept, Nelson’s has diversified into corn
farming and processing to ensure constant
AN ERT) WRBING FR AR

: - : and quality supply to its franchisees and
@ @ @ % customers.
A .

Today, Nelson’s is truly a homegrown brand that has established itself well in the global arena. With almost 25
years of experience behind the brand and business, Nelson’s has created a strong brand presence and promise
in the corn and snack food industry.

HUMBLE BEGINNINGS

From a humble one-shop establishment, the business
had successfully opened a chain of seven shops by1994.
In 1995, the first Nelson’s Corn in Cup franchise
system was invented and launched locally. Interestingly
enough, Nelson’s also became the first company in the
world to introduce the concept of “corn in cup’, earning
the business a pioneer status.The simplicity and fun
method to eat corn with a spoon has also captured

the interests of tourists from abroad who tasted and : ’ i .
enjoyed the concept so much that it resulted in an international business expansion. Soon the global market

beckoned - today Nelson’s franchise operates more than 800 outlets in 16 countries and continues to expand
its operations to further reaches of the world. At the start, there was a strong desire to branch out of the Klang
Valley area and also enhance the idea of corn consumption among its customers. That was when the idea
of corn in cup as an ideal method originated. This innovative idea has certainly proven to be fruitful as the
extracted individual kernels are easier to freeze for freshness compared to the traditional corn on cob. The
company is proud to have pioneered this idea. It has resulted in a longer shelf-life with quality assurance and
Nelson’s saw this as a breakthrough to franchise the business to other people.

Today, Nelson’s can be found almost anywhere.

@MITI Weekly Bulletin / www.miti.gov.my

P01 ONTHAMOA ‘vonewiojsuel], ONIATI,,

11



zl
av

MASTER OF
INTERNATIONALY
TRAD

\ /’IMITI Weekly Bulletin / www.miti.gov.my

*OF

[,
Male =
INTERNAgd

AL

P01 ONIIAMOJ ‘voneunojsues], HONIATIA,,

12



“DRIVING Transformation, POWERING Growth”
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ame ¢ Nur Ruzaini Ahmad Kamal

Designation ! Administrative Assistant
Job Description i Responsible to manage
meeting room bookings

and logistical matters
related to program
/ event in MITI

Division : Logistics and
Administration Unit
Email : ruzaini_kamal@miti.gov.m

+03-62000238

: Yusri Shahrol Mohd Isa
Designation : Administrative Assistant
Job Description : Responsible for
inventory management
and logistics support
services for program
in MITI and ordering |
food for event in

MITI
Division : Logistics and
. Administration Uni
Email : tadbirl2@miti.gov.m
Contact No. : 03-62000240

Comments &3 Suggestions

Dear Readers,
Kindly click the link below for any comments in this issue. MWB reserves the right to edit and to republish
letters as reprints.

http://www.miti.gov.my/cms_matrix/form.jsp?formld=c1148fbf-c0a81573-3a2f3a2f-1380042c

b

“Concentrate all your
thoughts upon the work in
hand. The Sun's rays do not
burn until brought to a focus’
- Alexander Graham Bell
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